
 
 

 

 
Citizen and Community Media 

International Conference 
 

 
 
  

Deakin Downtown 
6th and 7th of June, 2019 

 



 2 

        
  
 
 
 
 
 
We acknowledge the Wurundjeri people of the Kulin nations, the traditional owners of the land on 
which we are gathered today. We pay our respects to the local people for allowing us to have our 
gathering on their land and to their Elders: past, present and future. 
 
 
The conference convenor is: 
 
Dr. Usha M. Rodrigues 
Senior Lecturer, Journalism 
School of Communication and Creative Arts 
Member, Alfred Deakin Institute For Citizenship and Globalisation 
Faculty of Arts and Education 
Deakin University 
Usha.rodrigues@deakin.edu.au 
 
The conference is part of a project in “Capacity Building and Knowledge Sharing in the Citizen Media 
Enterprise”, partially funded by an Australia India Council grant, DFAT, Australia.   
 
The project media partners include, Community Broadcasting Association of Australia; CoMediaLab.in 
and Radio Active CR 90.4 MHz at Jain University, Bangalore; Ideosync Media Combine, Faridabad, India; 
Geelong FM 94.7 (The Pulse) and Gippsland FM 104.7, Victoria, Australia.   
 
The convenor would like to thank all speakers, panelists and presenters for their participation in the 
International Conference on Citizen and Community Media. 
 
The convenor also thanks Dr. Michael Niemann and Anindita Banerjee for their assistance with the 
organization of the conference. 
 
Venue: 
 
Deakin Downtown 
Level 12, Tower 2, 
727 Collins Street, 
Melbourne 
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8:30 am to 9:00 am – Arrival and Coffee 
 
9:00 am to 9:30 am – Welcome 
 
Prof Gary Smith, Deputy Vice Chancellor (Global Engagement), Deakin University 
 
9:30 am to 10:30 am – Keynote 
 
Prof Vinod Pavarala, UNESCO Chair of Community Media, University of Hyderabad, India 
 
10:30 am to 12:30 pm – Session 1 
 
N Ramakrishnan, Pinky Chandran & Archana Kapoor, Giordana Caputo & Dr Christina 
Spurgeon, Prof Abiodun Salawu 
  
12:30 pm to 1:30 pm – Lunch 
 
1:30 pm to 3:00 pm – Parallel Sessions (2 and 3)  
 
Session 2 
 
Simone Toussi Tiofack (Chair), Emmanuel Munyarukumbuzi, Venu Arora  
 
Session 3 
 
Meera K., Dane Waters, Jon Hargreaves and Celeste Larkins, M C Rasmin 
 
3:00 pm to 3:30 pm – Afternoon Tea 
 
3:30 pm to 5.00 pm - Parallel Sessions (4 and 5) 
 
Session 4 
 
Prof B K Ravi & Dr Vasundara Priya M, Ranjeet Gadgil & Nitin Paranjape, Assist Prof Jair 
Vega Casanova, Assist Prof Camilo Perez Quintero & Cesar Tapias Hernandez 
 
Session 5 
 
Russell Anderson, Archana Patney & Joelle Whiting, Assoc Prof Ankuran Dutta 
 

Overview, Day 1, 6th June 2019 
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9:00 am to 9:30 am – Arrival and Coffee 
 
9:30 am to 10:30 am – Keynote 
 
Prof Susan Forde, Director of the Griffith Centre for Social and Cultural Research, Griffith 
University, Australia 
  
10:30 am to 12:30 pm – Session 6 
 
Jon Bisset, Bethany Atkinson-Quinton, Dr Juliet Fox & Areej Nur 
 
12:30 pm to 1:30 pm – Lunch 
 
2:00 pm to 4:00 pm - Parallel Sessions (7 and 8)  
 
Session 7 
 
Dr Mavis Essandoh, Aniruddha Jena, Ferdi F. Putra & Lamia Putri Damayanti, Dr Julie 
Freeman 
 
Session 8 
 
Subhransu Mohapatra, Barbie Robinson & Richard Scherer, Charitha Dissanayake, Bridget 
Backhaus  
 
4:00 pm to 5:00 pm – Closing Remarks and Afternoon Tea 
 
 

 
  

Overview, Day 2, 7th June 2019 
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International Conference on Citizen and Community Media 
 

 
Expanded Program 

 
 
9:30 am to 10:30 am – Keynote (Day 1) 
 
 
 
Professor Vinod Pavarala: Negotiating the Political in the Community Radio Sphere in India: 
Historical Choices, Contemporary Predicaments 
 
The two-decade-old community radio movement in India, right from its inception, has had to contend 
with the political question. Advocates and activists campaigning for opening up of airwaves in India for 
third-sector broadcasting, independent of the state and the market, were cautious to eschew an 
argument based on communication rights, something that would have surely been construed as overtly 
political by a government that was wary of the demand for community radio (CR). Instead, campaigners 
deployed an already prevalent paradigm of communication for development which seemed somewhat 
benign and acceptable to the regime. 
 
Not only did this strategic decision by the movement turn into a trap, but was also compounded by other 
ordinary sins, such as the policy prohibitions placed on the broadcast of news and ‘political’ content by 
community radios. During the past 10-15 years of their existence, many community radio stations, have 
had to muddle through the political question. In the process, the CR sector has fallen short of its own 
campaign expectations that community radio would help reverse the hierarchy of access, promote 
alternative voices, support social movements, revitalize neglected cultural forms, build solidarities 
among, and empower, the marginalised, and propagate the right to communication for all. 
 
Vinod Pavarala is Senior Professor and UNESCO Chair on Community Media in the Department of 
Communication at the University of Hyderabad.  He taught at the University of Pittsburgh, Virginia Tech 
(Blacksburg, USA), and IIT-Bombay before joining the University of Hyderabad in 1995.  Through research 
and policy advocacy for two decades, he has been at the forefront of the struggle for freeing of the 
airwaves in India and South Asia. He has addressed several international forums on community media, 
including  UNESCO, AMARC (World Association of Community Radio Broadcasters), CMFE (Community 
Media Forum of Europe), and national and regional networks in Cyprus, Germany, Austria, East and West 
Africa. He serves on the Advisory Group of the Community Communication and Alternative Media 
(CCAM) Section of the International Association for Media and Communication Research (IAMCR) and is 
on the boards of several international journals. His much-cited book (co-authored with Kanchan K. 
Malik), Other Voices: the Struggle for Community Radio in India (Sage 2007), is one prominent outcome of 
his pioneering research in the region. 
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9:30 am to 10:30 am – Keynote (Day 2) 
 
 
Professor Susan Forde: Media engagement, public connection and new migrants: How can 
community media lead the way? 
 
 
Ethnic multicultural broadcasting in Australia has always fulfilled a key role in servicing the needs of 
diverse migrant communities. For both established and emerging communities, community radio in 
particular not only provides useful content but ‘creates’ a sphere of activity and community connection 
that fulfils a role well beyond its identity as a radio service. Delivering an average of 2000 hours of ethnic 
programming a week in 130 different languages, the ethnic community media sector is supremely 
positioned to provide localized and targeted content in a way that our national Special Broadcasting 
Service (SBS) might only dream of, with its five outlets concentrated in capital cities. This is increasingly 
important as changing patterns of migration, settlement and media use present challenges for Australia. 
In new settlement trends triggered by changing government policy, migrants are increasingly placed in 
regional areas soon after their arrival. This paper presents some early thoughts about how media 
engagement with experienced ethnic and multicultural broadcasting can enhance migrant communities’ 
engagement in Australian community life. Drawing on the work of Couldry, Livingstone and Markham 
(2010), it identifies public connection through media engagement as central to understanding how we 
might better facilitate and enable the settlement process in the current moment of global mass people 
movements. 
 
 
 
Susan Forde is Director of the Griffith Centre for Social and Cultural Research, and a Professor of 
Journalism at Griffith University, Brisbane. She is the author of 'Challenging the News: The Journalism of 
Alternative and Community Media' (Palgrave Macmillan, 2011); and co-author of ‘Journalism for Climate 
Crisis: Public Engagement, Media Alternatives’ (Routledge, 2017); and 'Developing Dialogues: Indigenous 
and Ethnic Community Broadcasting in Australia' (Intellect, 2009). With Professor Chris Atton, she is the 
co-Founding Editor of the Journal of Alternative and Community Media. In 2018, she was Visiting Scholar 
at New York University’s Membership Puzzle Project, investigating public trust and the media, and new 
financial models that might sustain independent quality journalism. She worked as a journalist in the 
independent and alternative media before joining academia. 
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10:30 am to 12:30 pm – Session 1 
 
 
Session 1 Chair: N. Ramakrishnan: Community Radio in India: Looking Back to Look Ahead 
 
Through the late 1990s and early 2000s, activism by free speech and media activists in India assisted in the 
creation of a formal policy for community radio in the country in 2002. Subsequently, the policy guidelines 
were revised in 2006 to broaden its scope, and make more organizations eligible to apply. 
 
However, while the activism centered on access to a third tier of community owned media as an extension 
of a citizen’s constitutional right to freedom of speech, the policy that emerged was fairly restrictive.  India 
continues to be one of the few countries in the world – if not the only one – where the creation and 
distribution of news is banned on commercial and community radio. 
 
This paper reflects on the growth of community radio in India, and the current application process and 
available funding dynamics. While charting the success of the 250 odd operating community radio stations 
in the country, it reflects on the content of the several policy recommendations that have emerged from 
consultations organized by civil society activists over the last decade, and how these recommendations 
pave the way for future work in the sector. 
 
The paper also explores international good practices in community radio and places the discussion on 
community radio in India within the broader overall context of media freedoms in the country. Finally, it 
also examines the lack of a national broadcast policy and what this means for citizens’ voice in the specific 
context of India. 
 
 
N. Ramakrishnan is a radio producer, filmmaker, and media trainer; and the founder/director of Ideosync 
Media Combine, an internationally reputed SBCC and media advocacy organization focusing on community 
media, freedom of expression and voice equity. He is the author of CR: A User's Guide to the Technology 
(UNESCO, 2008); and CR & Migration (with Venu Arora, UNESCO, 2016). He has been responsible for the 
establishment and training of several Indian CR stations; and has also been a member of several Indian 
government committees on community radio. He currently also teaches Radio and Voice at India’s Jindal 
Global University. 
 
 
 
Pinky Chandran and Archana Kapoor: Community Radios for Communicating the Sustainable 
Development Goals 
 
 
To achieve the 2030 Agenda for Sustainable Development, communication is crucial and 
critical.  Community radios are best placed to constructively engage communities – people by interest or 
geographical, civil society and other actors, businesses and governments.  They can ensure that people’s 
voices and priorities are considered, by enabling direct dialogues, demanding accountability and better 
governance, in addition to making aware and demystifying and deconstructing the SDGs targets. The 
success of the 2030genda is subject to people taking responsibility for implementing the SDGs in their 
communities and experiencing realistic changes. This is only possible when they understand the multiple 
benefits that can result in their own lives, their families and contexts.  So far the debates have only focused 
on the supply side. In India, the government has been tracking the progress of the SDG targets at the state 
level, but a lot more needs to be done at the supply side, by building stake of the communities. The goals 
need to be communicated in a language and manner that they move beyond just policy but action.  
 
In 2018, SMART approached UNESCO and UNICEF to develop a Toolkit for Community Radio Stations that 
would serve a user guide for stations and other communicators. The paper is a first-person account by the 
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authors, who have been with the stations Radio Active and Radio Mewat since its inception, and documents 
the experiences of developing the toolkit. The authors have been following the SDGs since its launch in 
2015 at the UN headquarters and will draw from examples from the author’s earlier visits to various Radio 
stations in India as well as Australian Community Radio Stations. 
 
 
Pinky Chandran, is the Co-founder of Radio Active, Bangalore's first community radio station in Bangalore, licensed 
to Jain University. She is actively involved in policy advocacy, research, training and mentoring the community radio 
sector for over 10 years. She has co-authored "Communicating the Sustainable Development Goals: A Toolkit for 
Community Radio Stations, along with Archana Kapoor, developed by SMART and supported by UNESCO and 
UNICEF.  
 
Archana Kapoor, Director, Radio Mewat 90.4 MHz and Founder, SMART 
 
 
Giordana Caputo & Dr Christina Spurgeon: Understanding community broadcasting as a connected 
learning environment  
 
 
This presentation considers how the idea of ‘connected learning’ can help to communicate the 
importance of the variety of learning experiences that community broadcasting affords to participants.  
 
We consider the idea of ‘connected learning’ from the vantage point of the largest Australian community 
broadcasting training organisation. The Community Media Training Organisation’s vision statement is, 
“media skills for all”. In its ten-year history the CMTO has championed the Australian community 
broadcasting sector’s mandate to be accessible, especially to people who are marginalised by intersecting 
points of social and economic disadvantage, such as geographic location, language, ethnicity, disability 
and gender. We characterize the formal and informal learning that occurs in the sector as ‘connected’, 
and draw upon the CMTO’s experience to illustrate the variety of connected learning opportunities that 
community broadcasting affords. We do not suggest that community broadcasting substitutes for, or 
replaces formal education; only that it provides important access pathways to social participation and 
digital inclusion, including educational opportunities, that many participants might not otherwise have.  
 
 
Giordana Caputo is the CEO of the Community Media Training Organisation and Secretary of the CMTO 
Board. An experienced manager, broadcaster, producer, journalist and trainer, Giordana specialises in 
the delivery of outside broadcasting and features production training. Giordana has a Certificate IV in 
training and assessment (TAE40110) and delivers training to community broadcasters in NSW. She is the 
current Executive Producer of the CBAA’s National Features and Documentary Series and a broadcaster 
at 2RRR in Gladesville. She is the former Executive Producer of FBi Radio's All the Best and previously 
served on the board of Radio Skid Row as Secretary. Giordana was a long-term worker and station 
manager of Brisbane’s 4ZZZ where she managed community development and training projects aimed at 
empowering and engaging marginalised groups through the media. She earned a degree in Journalism 
from the Queensland University of Technology and has produced content for a range of media 
organisations including 2RRR, Think + DO Tank, FBi, CRN, 4ZZZ, SBS Radio, Rave Magazine, The Australian 
Ballet and Media Monitors  
 
Christina Spurgeon lectures in Digital Media and Entertainment Industries in the Creative Industries 
Faculty at the Queensland University of Technology. She is an active researcher, postgraduate supervisor 
and published author. Christina has a professional background in Australian media and communications 
policy and radio journalism, and is the current chair of the Community Media Training Organisation. 
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Professor Abiodun Salawu: Towards quality local new: a case for the study of indigenous African 
language journalism 
 
This paper looks at the place of African language media in journalism education in Africa. The paper 
observes that journalism schools in Africa have no place for the study of African language journalism and 
media. The paper makes a case for the study of the indigenous language media in Africa and the formal 
and systematic integration of this sector of the media into Journalism/Media curriculum. The paper argues 
that mainstream media studies has not so far shown much interest in indigenous (African) languages. This 
is partly, perhaps, because of its bias towards urban society, linked to the perception of indigenous 
(African) languages as being somehow linked to the past rather than the future. Apart from the language 
and culture support which African language media studies can enhance, it can also contribute to African 
language media practice which essentially will bring about improved quality local news. The paper goes 
further to highlight an effort made by UNESCO on the teaching of indigenous African language media and 
those made by the author in designing and teaching a module/course on the subject as well as the 
establishment of a research entity on the subject. The paper concludes that the enhancement of African 
language journalism education will go a long way in enhancing the production, dissemination and reception 
of local news in African (traditional) communities. 
 
Abiodun Salawu is Professor of Journalism, Communication and Media Studies and Director of the research 
entity, Indigenous Language Media in Africa (ILMA) at the North-West University, South Africa. He has to 
his credit, scores of scholarly publications in academic journals and books. He has also edited/co-edited six 
books and authored one. He is a co-vice chair of the journalism section of IAMCR and a member of 
editorial/advisory boards of a number of journals.  
 
1:30 pm to 3:00 pm – Parallel Sessions (2 and 3) 
 
Session 2 (June 6 - 1.30-3pm) 
 
Session 2 Chair: Simone Toussi Tiofack: Countering digital rights abuses by governments to protect 
community media  
 
Digital technology has profoundly changed the public space’s pattern, and especially contributed to the 
media democratization and openness. This is remarkable both from the issuing authority and the 
receiving entity, the audience. Traditional mass media are now all digitally oriented for several reasons. 
Among other benefits, the use of digital by media not only allows them to increase their audience, but 
also and specially to create instant interaction platforms with their audiences on specific topics. The 
media urgency is resolved faster in the digital age, information flows at a cruising speed and one can 
easily determine the profile of the audience upstream and downstream, measure audience and 
categorize in spite of a disparity of target audience’s groups, reach the goal and measure the 
effectiveness of a communication more quickly, by analysing of the instantaneous feedbacks.  
 
This new configuration contributes to the flourishing of community media, increasing their impact on the 
socio-political, economic and cultural life of citizens and communities. These impacts include the 
promotion of freedom of expression and increased citizen participation, the facilitation of social 
innovation and civic action. The specificity of the community media being to contribute to the building of 
a prosperous community by giving the stage to everyone without influence, the digital touch gives it the 
space and tools perfectly adapted to its undertaking.  
 
However, digital technology bringing these positive effects is thwarted by the public authorities in 
countries with weak democracy. There, citizens face an exacerbated government crackdown on their 
digital rights. This repression manifests itself in several forms: government's attempt to net neutrality, 
digital rights and freedom of expression, internet shutdowns, journalist’s arrests, etc. The main pretext 
on which these governments rely is the avoidance of hate speech proliferation, fake news and other 
forms of speech likely to undermine national stability. This limit goes with many consequences on 
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citizen’s life and the national balance. Above all, it represents an annihilation of community media 
enterprises fully utilizing new media technologies. Further, it limits the other benefits generated by the 
community media’s work.  
 
From there emerges this question: how to promote community media counteracting the limitation of 
digital rights by governments? The answer to this question goes with some specific points: What are the 
governmental measures that infringe citizen’s digital rights? Which digital rights are at risk and which 
other fundamental human rights are threatened by ricochet? To what extent is this threat detrimental to 
community media? What are the appropriate measures to limit government repression and safeguard 
the emergence of community media?  
 
This paper thrives to answer it through a qualitative method and contextual analysis based on the study 
of some concrete cases observed in the countries facing digital rights repression.  
 
Simone Toussi Tiofack is a Corporate Communications practitioner and digital rights researcher affiliated 
in Senghor University (Alexandria, Egypt). Her interests include Communication for development, Digital 
rights and everything aiming to insuring the efficiency of communication everywhere in the digital era. 
 
 
Emmanuel Munyarukumbuzi: Low-data mobile apps: latest innovation frontier for Community 
Radios in Rwanda 
 
Broadcast media audiences in Africa are adopting novel ways of utilizing digital media (Wasserman, 2018) 
and active radio listeners who use Information and Communication Technologies are more likely to 
positively change their behaviour (Vota, 2012). In this context, community radios need to adapt and utilise 
technology that best suits the audience. WhatsApp, among other low-data mobile apps that can be used 
by radio stations for various purposes (administration, newsgathering and dissemination, etc.) might be 
the latest innovation frontier to be used in tandem with previous technologies or replace some of them. 
Using mobile phones for community engagement by community radios (SMS and call-ins) has become 
commonplace. The integration of ICTs in information gathering, processing, distribution and storage has 
also seen tremendous growth (Nassanga, Manyozo & Lopes, 2013). In the era of disruption, this study looks 
at how the four community radio stations in Rwanda are adopting low-data mobile apps in their everyday 
work to meet audience expectations. 
 
This study is predominantly qualitative supplemented with some quantitative data.  It draws on three 
approaches: document review and analysis of literature; focus group discussions with members of Radio 
Listening Clubs as well as individual in-depth interviews with radio managers and a selection of 
technology experts. The discussion of findings will be informed by diffusion of innovation and 
communication for development theories.  Diffusion of innovation theory will guide analysis on how, why 
and at what speed low-data mobile apps are adopted by loyal radio listeners. The communication for 
development theory will underpin the discussion on how the adoption of low-data mobile apps affects 
audience engagement and therefore enables or hinders audience participation in developments 
programs for which community radios were established.   
 
Inspired by Mabewazara’s (2015) views according to which digital technologies are more useful in Africa 
when they are altered to suit the local context, this study will also look at possibilities of developing new 
low-data mobile phone apps or modifying existing ones to suit local needs in a bid to keep Community 
Radios relevant. This will be achieved by fostering collaboration and/or consultations between local 
technology experts, radio managers and community representatives. These suggestions will take into 
account obstacles related to economic, political and infrastructural realities in Sub-Saharan Africa.   
 
Emmanuel Munyarukumbuzi is an experienced TV producer, communicator and passionate storyteller. He 
plans to enrich his expertise in broadcast media with strategic communications and behaviour change 
communication, including social and digital media. Building on the Master of Communication he recently 
completed, Emmanuel imparts knowledge as an assistant lecturer at the University of Rwanda. He is 
interested in conducting media and communication research in the areas of communication for 
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development, sustainability, corporate social responsibility, and the impact of new technologies on human 
communication. 
 
 
Venu Arora: Free/Dem Sarai: Reimagining Digital Rights through Media Literacy  
 

The digital is characterized by the overwhelming centrality of the Internet and digital devices for the 
creation and circulation of knowledge, information and experiences. Mobile phones and social media are 
shaping access and communication including what information is shared and how it travels. The urban is 
characterized by fast growth of cities and movement of populations from rural to urban centers, shifting 
from agrarian to industrial and service economies. Just over half the world’s people live in urban areas and 
ninety-five per cent of urban growth takes place in the developing world. Cities are seen as a space for 
opportunity and ‘development’ including in the digital sphere with Smart Cities becoming the catch mantra, 
with their promise of digital access.  Both “the Digital” and “the Urban” are seen as liberating and 
empowering.  

However, women and young girls, especially those from marginalized communities and those who are 
migrants to the city, may experience these supposed ‘opportunities’ differently. This paper explores the 
differences in experience through an analysis of the stories that women and young girls from the slum 
areas on the border of the metropolitan city of Delhi tell after a media literacy training initiative and reflect 
on the perceived nature of empowerment that they gain through the experience. 

 
Venu Arora is the Founder/Director of Ideosync Media Combine, an internationally reputed SBCC and 
media advocacy organization focusing on community media, freedom of expression and voice equity. She 
has previously led international communication programs with UNDP and with Equal Access 
International. Her current work and interest centers on participatory and community media; 
development practice: feminism, gender and media; and evaluation. A poet and national award-winning 
filmmaker, she has written several manuals on community media in India. She currently teaches Radio 
and Voice at the Jindal Global University Delhi. 
 
 
Session 3 (June 6 - 1.30-3pm) 
 
 
Session 3 Chair: Meera K: Role of editorial stewardship in citizen journalism 
 
Over the last few years, Bengaluru is becoming recognised as a city of active citizens, with many residents 
getting involved in civic and environmental issues, be it as members of their neighbourhood Residents’ 
Welfare Associations (RWAs) or volunteers for initiatives related to sustainable waste management, lake 
rejuvenation or voter registration. This engagement has also become more visible now thanks to social 
media as well as more media coverage. 
 
Citizen Matters, launched as a community news media website in 2008, was one of the earliest Indian 
platforms to open up to citizen journalism in the civic space. The team believed citizens who understand 
local issues in the community, are best placed to articulate it. This work created the space for citizen 
voices and citizen journalism started taking root in Bengaluru. People’s voices are now heard — not just 
through Citizen Matters, but also in the mainstream media. 
 
Over time, public discourse has started getting dominated by a number of knowledgeable people who 
not only cared about making a difference, but also understood issues deeply. Neighbourhood groups and 
special interest groups now know how to get media attention, and hence the attention of the public and 
politicians.  
 
This paper will explore through case studies if and how media is able to maintain their objectivity and 
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why newsrooms need to take responsibility to evaluate citizen journalism with the same rigour as they do 
the work of professional reporters. 
 
 
Meera K is an Ashoka Fellow, recognised for her work building open knowledge platforms that allow 
citizens to collaborate and improve their cities.  Meera K co-founded Citizen Matters, an award-winning 
digital news media with insightful reporting on critical urban issues, ideas and solutions for cities. She 
also helped initiate Open City, an urban data platform and Co Media Lab, a community newsroom and 
resource centre. Meera is the managing trustee at the Oorvani Foundation, a non-profit trust for a free 
and independent media.  
 
 
Dane Waters, Jon Hargreaves and Celeste Larkins: Community media - Still an important tool for 
health and social development 
  
 
Over the past 25 years, Health Communication Resources (HCR) Inc. has been training communities to 
provide them with the skills and resources to positively transform communities through community-
centred media. We have worked with marginalised communities throughout Asia, Africa, the Middle East 
and Australia. Undoubtedly, the most effective media messages to encourage and empower communities 
for positive change arise when the community itself designs and creates their own messages that are 
relevant to their situation, in particular, when local people use local media to produce messages about 
local community issues.  
  
Around the world we have worked with communities on a range of different health and social issues 
including: women’s empowerment; conflict resolution; poverty alleviation; suicide prevention; cultural 
preservation; and children’s education, depending on the needs of the community.  
  
With changing technologies there has been a substantial shift towards other forms of media, especially 
social media. Social media principles and algorithms are developed to build online communities, which is 
consistent with other forms of community media in its capacity to empower.  
  
Community media is still a valuable tool for positive change.  As the media landscape continues to change 
we need to continue to incorporate the same empowering techniques and ensure it remains a key tool to 
building healthier and stronger communities worldwide.     
 
 
Dane Waters (CEO of HCR Australia) 
With a background in health promotion and international development, Dane has over 12 years’ 
experience using community media to transform communities. He has worked in areas of Indonesia, 
the Philippines, PNG and rural Australia. Dane is an Adjunct Lecturer at Edith Cowan University. 
  
Jon Hargreaves (Director of HCR United Kingdom) 
As a journalist, Jon has worked in broadcast media in Africa, the Middle East and Asia for more than 25 
years. As co-founder of HCR in the UK, he currently supports partners on a range of Communication for 
Development projects, mostly in Asia and Africa. 
  
Celeste Larkins (Project Officer) 
With a health promotion background, Celeste has been involved in communication for development 
projects in rural and remote Australia, Indonesia and Fiji. More recently, her work focuses on utilizing film 
and social media for communication and development purposes. 
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M C Rasmin: Does NGO Affiliation Compromise True Autonomy and Community Ownership? A 
Study on Community Radio in South Asia  
 
 
Community Radio (CR) as a third sector, in South Asia - India, Nepal, Sri Lanka and Bangladesh has been 
evolving as a tool to promote inclusive development, the free-flow of information and give a voice to 
marginalized sections. The sector in India and Bangladesh is legally recognized through dedicated policy 
guidelines while in Nepal it is legally recognized under a common broadcasting regulation. In Sri Lanka 
however, the existence of true CR has been criticized, in particular by scholars. While as a whole the 
sector in the region is growing very slowly and facing its own challenges, it is widely believed that the 
autonomy and community ownership of CR is highly influenced by NGOS holding radio licenses. The 
proposed study will make an objective inquiry on the specific characteristics of CR such as ownership, 
self-management, participation, access and community programming to discover the level of influence by 
these NGOs. For the purpose of this study, 45 in-depth interviews with key stakeholders - CR 
practitioners, policy makers, CR advocates, NGO representatives and academia have already been 
conducted.   
 
M C Rasmin currently works for the International Research Exchange Board (IREX) as the Deputy Chief of 
Party. He brings nearly 15 years of experience working on the media and democratization in the context of 
Sri Lanka. He has experimented with various community media tools including radio drama, community 
video, short films, forum theater, and digital and creative storytelling for the promotion of inclusion, 
pluralism, equality, justice, and reconciliation. Rasmin is currently a PhD scholar at Assam Don Bosco 
University, India. 

 

3:30 pm to 5:00 pm - Parallel Sessions (4 and 5) 
 
Session 4 (June 6 - 3.30-5.00pm) 
 
 
Session Chair: Professor B.K. Ravi and Dr Vasundara Priya M: Community Participation En-route 
Social Media: A Case Study  
 
 
Media in itself is extremely diverse. It is a collective communication outlet which disseminates and stores 
information. However, media is not just limited to the forms of broadcast and print that fight for content 
and existence. There also exist other forms of media which is changing the world slowly. Participatory 
media or community media also referred to as the grass-root media, is an entity where the audience 
plays an active role in identifying, collecting, analysing and disseminating content. It remains uncertain as 
to where did the term "citizen journalism" or Citizen media come from (Gillmor, 2008). However, it is 
certain that the term did not exist before the advent of the Internet. Citizen journalism grew in tandem 
with the growth of the interactive functions on the Internet (The Open News Room, 2011). In this context 
when we look at how citizen media is being recognized as a powerful tool to link the citizen and the 
medium in an effective manner to ensure that the message captures its audience. It is observed that 
multiple non-governmental organizations that work to promote a better society and space for its citizens 
are also adapting themselves to use social media platforms to facilitate their initiatives. In this study the 
researcher is trying to analyze how certain groups have capitalized on the usage of social media as a 
community information source. The Study will look to investigate into the NGO’s in the city of Bangalore 
and investigate into the idea of using social media as a platform to educate, inform and promote 
community activities amongst the people in the city. It aims to employ the content analysis methodology 
to analyze the social media accounts of the NGO to understand the various levels of people participation. 
The study will also simultaneously look into the idea of promoting community/citizen base activities in 
the city like Bangalore through social media and in turn also creating an identity one’s self in the society. 
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B.K.Ravi, Professor and Chairman, Department of Communication, Bangalore University,  has twenty-
eight years of teaching and research experience. Presently, Dr. Ravi is the Registrar of Bangalore 
University and also the Special Officer, Karnataka Lalithakala University (Karnataka Fine Arts University), 
Government of Karnataka. He has published articles in International Research Journals, guided nine 
students for doctoral studies and adjudicated many theses for National and International universities. He 
has published six books on Media Studies. His Book on Political Communication entitled “Modern Media 
Elections and Democracy” was published by SAGE Publications recently. 
 
Vasundara Priya M completed her PhD in Jan 2017, under the guidance of Prof B K Ravi from Bangalore 
University on “Newspaper readership among College Students in Bangalore City. Is Presently working as an 
Assistant Professor at CHRIST (Deemed to be University) Bangalore.    

 
Ranjeet Gadgil & Nitin Paranjape: Community Video: Tools of Empowerment, Citizenship and 
Change! 
 
 
Abhivyakti Media for Development is a Nashik-based community media organization which has been 
working for the past 32 years in deepening the use of media in development sector. We work with the 
marginalized communities and enable them to learn, create and use the media to generate local actions 
to demand accountability and social justice. The idea was to equip the marginalized communities with 
the know-how of digital story-telling which fostered creation of video stories on local issues. Abhivyakti 
has worked with many diverse communities – migrant labourers, farmers, SHG women, youth among 
other and were able to convert local issues into video films, made by communities themselves. The films 
were on water, corruption, food security, organic farming, women’s empowerment, migration and 
cheap-labour. The films were truly people’s film – all the films emerged from a process of engagement, 
dialogue, and creation. 
 
The power of Community video highlights the immense human resources we have, and the possibilities 
of having not only many different story-tellers but multiple nodes available from where such stories are 
disseminated instead of a centralised relay of packaged stereo-typed images. Hidden in its fold is also a 
ray of hope. The possibility of enriching our democracy in the hands of communities! 
 
 
Ranjeet Gadgil is a sound recordist and heads the media Unit of Abhivyakti. He is working in the media 
and development sector for the past 15 years and leading the community video project to strengthen 
local governance in 70 villages in India. 
 

Nitin Paranjape is the co-founder of Abhivyakti Media for Development and has more than 35 years in 
the field of development communication. He is associated with several national and international 
networks in promoting media and development agenda. 

 
 
Assistant Professor Jair Vega Casanova, Assistant Professor Camilo Pérez Quintero, César Tapias 
Hernández: Community radio for peacebuilding in the Colombian post-conflict: Transformations, 
tensions and challenges for content production and local participation. (Video Presentation) 
 
 
This paper presents the findings of a research project aimed to evaluate the project "Community Radios 
for Peace and Coexistence" implemented in Colombia between 2015 and 2017 by the “Cooperativa de 
Emisoras Comunitarias del Sur de Santander” RESANDER, the Colombian Government and the European 
Union. The objective of the project was to strengthen community radio stations in Colombia 
through processes of training, production and circulation. Considering the role of community radio as a 
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relevant actor for the construction of a public dialogue about peace and coexistence. This project was 
expected to generate lessons about the role of community radio stations in the Colombian post-conflict, 
after the peace agreements between the Colombian State and the Revolutionary Armed Forces of 
Colombia FARC. Participants of the project included 117 community radio producers and 400 community 
radio stations in Colombia. The research was conducted through a process of textual and audiovisual 
analysis of the project archive, in-depth interviews with key actors (radiographers, media directors, 
community participants, officials of the project's funding institutions), field visits to community 
Radios, and workshops to elicitate memories of the process from the perspective of participants. The 
results show a critical reflection on the transformations, tensions and challenges of Colombian 
community radios to contribute to a culture of peace and coexistence at (and from) the local 
territories. These reflections are specifically condensed in two areas: 1) the production of content related 
to the construction of peace and 2) the construction of spaces for local dialogue and participation. 
Regarding the first area, the project included a space called the Local Production Collectives, which 
produced transformations, tensions and challenges on local radio production practices, on the use 
(or abuse) of new technologies, on the construction of stories (about conflict and peace, about categories 
such as victim-victimizer), generational renewal, and the inclusion of diversity. In the second area, the 
figure of the Local Thematic Committees was key for the whole process, especially on 
the transformations, tensions and challenges it produced that lead to the re-signification of the sense of 
participation and the inclusion of diverse voices and actors. Finally, a third area appears in which we 
explore the relationship that is woven between the new senses of participation of community radio 
members and new forms of local production that emerged. 
 
 
Jair Vega Casanova is an Assistant Professor Communication and Journalism, Universidad del Norte, 
Barranquilla – Colombia. PhD candidate in Communication, M.A. in Political and Economic Studies, B.A. in 
Sociology. Research focus on communication, development and social change specifically in 
communication and citizenship and communication and health. 
  
Camilo Pérez Quintero is an Assistant Professor Communication and Journalism, Universidad del Norte, 
Barranquilla – Colombia. PhD candidate in Mass Communication, M.A. in Communication and 
Development Studies, B.A. in Anthropology. Research focus on communication, development and social 
change specifically in citizens media and communication for peacebuilding. 
 
César Tapias Hernández is a PhD Student in Communication at Universidad del Norte, M.A. in 
Anthropology, B.A. in Sociology. Research focus on communication, development and social 
change specifically in communication and citizenship and communication and health. 
 
 
Session 5 (June 6 - 3.30-5.00pm) 
 
Session 5 Chair: Russell Anderson: Growth & New Audience: Ethnic Community Broadcasting 
Leading the Way 
 
Ethnic community broadcasting is a dynamic diverse sector, serving the needs of hundreds of thousands 
of Australians of all ages in urban and regional areas across Australia. 
 
There is a real opportunity to extend the rich cultural connections that makes up Ethnic community 
broadcasting. The strengths lie within the vast multicultural network that ethnic communities have to 
reach ‘home’ country and the global diaspora, while still maintaining a strong domestic bond to their 
community. Ethnic community broadcasters can also better interact between their communities on a 
national level. The real strength of Ethnic community broadcasting is that it ventures where no other 
media can go; it can be the local connection providing news and information in their ethno-specific 
language or venture beyond to connect on a national level or through to a global audience utilising 
technological innovation and cultural connectivity.    
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While some in the commercial media sector struggle to maintain audiences, the ethnic community 
broadcasting sector is in a stage of expansion and growth. As digital spectrum roles out and new 
platforms of delivery develop ethnic community broadcasting is growing and reaching new audiences. 
This presentation will explore the real opportunities to extend the rich cultural connections that make up 
Ethnic community broadcasting and some of the digital disruptions and barriers to that success story.  
 
  
Russell Anderson is a communications specialist with extensive experience from 30 years involvement in 
various media roles. He has worked as: a journalist, in media production and management, as a trainer 
and as Senior Media Advisor for East Timor’s national radio and television station. 
  
He has worked for international organisations including the United Nations, UNICEF, UNDP, AusAID and 
for national and international NGOs and local government.  Russell has significant experience in the 
community broadcasting sector with establishing a radio station, program production and has worked in 
the ethnic community broadcasting sector for 10 years as CEO of the NEMBC.  
  
 
Archana Patney & Joelle Whiting: Harmony Hub - Building Bridges Within Our Community  
 
 
Two women from different countries meet in a small rural Australian city and start a radio show. Archana 
is from India and Joelle from Mauritius. The radio show is called Harmony Hub and is broadcasted 
fortnightly from the Swan Hill Community Radio 99.1 SMART FM studios. Their motto: Building bridges 
within our community. To achieve this, Archana and Joelle regularly invite guests to the program from 
culturally and linguistically diverse backgrounds. The guests share their personal journeys, music, joy and 
challenges. Harmony Hub becomes a place of cultural exchange, celebrating identities and belonging. 
Harmony Hub exists within an ecological context. The relationships and dynamics between the various 
people involved give a voice to the Swan Hill diaspora communities in matters that affect them today. 
Having guests on the program, creates a sense of nostalgia and hope. Helen from Nigeria shared recipes 
passed down from her mother and Seid from Afghanistan shared his incredible journey from a war-torn 
country to finding home in Swan Hill. Archana and Joelle aim to keep the community connected through 
stories, music and hope for a culturally competent future. The presentation will discuss Harmony Hub as 
community media that is socially, creatively and financially sustainable.  
  
Archana Patney is a Teacher who arrived from India in 2006. Archana is involved in community groups 
such as the Swan Hill Harmony Day Committee and the Rotary Club. Archana is also a board member of 
the Swan Hill District Hospital. Archana enjoys giving back to the community that gave her opportunities 
to grow.  
 
Joelle Whiting is an Educational Adviser within the Specialist Children’s Services team at the Department 
of Education and Training. Joelle is also a Pre-Kinder teacher. Born in Mauritius, Joelle is a woman raised 
in a multiracial and multilingual society and has sought many opportunities to learn and work within a 
cross-cultural and multi-disciplinary environment. 
 

Associate Professor Ankuran Dutta: Redefining ‘Volunteerism’ in South Asia: Deciphering concepts 
of involvement, expectation and accountability in Community Radio 

Volunteers are the integral part of any community radio station that ensure community participation and 
pump in the energy and goodwill into the stations. But how do we identify volunteers? Can they be 
categorized as people who simply work for the community radio or have a clear vision of serving the 
community? Can volunteerism be labeled as an unpaid labor force?  Or can volunteerism be seen as 
individual, organizational or in the community effort as a whole? 
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The concept of volunteerism in the developed and developing countries are different from the point of 
view of involvement, expectation and accountability. The issue ‘involvement’ refers to the engagement of 
the volunteers in different activities of Community Radio (CR) station. Volunteers could be involved in 
programming, management (technical or general administration) and policy decision. Again, expectation 
may arise from both the management’s side and volunteer’s side. The responsibility involved in the work 
process brings out various parameters and accountability which is also an essential area of discussion. The 
purpose of this study is to examine the concept of ‘volunteerism’ in the context of South Asian community 
radio and to find a sustainable model of volunteerism for community radio stations. 
  
 
Ankuran Dutta is Associate Professor and Head, Department of Communication and Journalism, Gauhati 
University, Guwahati, Assam, India.  Ankuran is a media educator by profession with an experience of 
about 15 years and involved in different academic activities in India, Bangladesh, Canada, Maldives, Sri 
Lanka, Pakistan and Malaysia. Recently he has been awarded with prestigious National Award for Science 
Communication 2018 by the Government of India. He founded the first community radio of North-East 
India in 2009 and associated with the sector for more than a decade. 
 
 
10:30 am to 12:30 pm – Session 6 (June 7) 
 
 
Chair Session 6: Jon Bisset: Community Media in Australia – Growth and Sustainability 
 
In Australia Community radio (and radio generally) is proving resilient amidst the ongoing disruption of 
traditional media. That resilience is exemplified by continued strong audience growth, with a new peak 
national audience figure of 30% of Australian’s aged 15+ being just under 6 million listeners who tune in 
for just over 15 hours in an average week. 
  
Australia’s not-for-profit community stations provide programming that caters to the needs and interest 
groups of their communities and play an important role in providing a voice for those that aren’t 
adequately serviced by other broadcasting sectors. These include Indigenous Australians, ethnic 
communities, educational services, religious communities, print disabled communities, youth, seniors 
and music, arts and cultural communities. 
  
 
Jon Bisset, the CEO of the Community Broadcasting Association of Australia, will present insights into the 
Australian Community Radio Sector, it’s strengths and the challenges for the future. 
 
 
Panel: Community Media’s Role in Combatting Neoliberal Logics 
 
Panelists: Bethany Atkinson-Quinton; Dr Juliet Fox & Areej Nur  
 
Panel overview: Increasingly digital media corporations dominate communication flows, data and logics, 
with the majority of the world’s information systems and communication platforms privately owned by 
large multinationals. The wholesale commodification of communicative practice has occurred at high 
speed over a short period of time with little contemplation of its lasting impact on social and cultural 
community cohesion and wellbeing. Additionally, concerns abound as to the influence of monetised 
communication on our democratic systems and our ability to facilitate social change. Neoliberal digital 
logics replay capitalism’s exploitative features, concealing their oppressive aspects within new 
technologies and digital innovations.  
 
What is the role of community media within this current mediascape? How can we better understand the 
depth of engagement, the critical participation, and the strength of voice that community broadcasting 
enables? This panel will draw on the rich experience of community radio in Australia to address the 



 18 

lasting – and growing – role that community media plays in providing communities with deep social 
bonds, in challenging established power and in de-commodifying social struggles.  
 
 
 
Community radio stations are important cultural sites for radical community building, exchange, and 
knowledge sharing.  
 
Since their inception, community radio stations across Australia have provided physical spaces for 
community members to come together to share ideas, to collaborate and to create content. They are 
home to the informal discussions and relationship building that make people feel connected to part of a 
wider community, and they provide the space for the in-depth and nuanced conversations that are 
needed to resist the hyper-individualised, easily consumable nature of social media making and 
consumption. Yet, in our increasingly digitised and globalised world, community broadcast media 
competes for the attention and dedication of media makers that are needed to occupy and activate these 
spaces.  
 
This presentation draws on the experiences of community radio volunteers, presenters, producers and 
workers, to dissect the role that these physical spaces play in informal knowledge sharing and the 
creation of deep social bonds. It will look at the increasing importance of physical community spaces to 
act as breeding grounds for social change movements and sites of resistance against our hyper-
competitive profit-driven society. 
 
How can community radio stations remain crucial cultural spaces for resisting mainstream narratives, 
promoting diverse local content and agitating for social change? How can we ensure these spaces are 
accessible to all parts of the community and recognised by media makers for being a desirable mode of 
social and cultural engagement? How can we use current digital technologies to work alongside 
traditional broadcast in a way that strengthens the value and use of these physical hubs?  
 
Bethany Atkinson-Quinton is a broadcaster, producer and media educator who has worked across PBS, 
FBi, SYN Media, and Triple R, where she currently broadcasts. She holds a Bachelor of Arts from the 
University of Melbourne and is the co-founder of podcast network Broadwave. 
 
 
Community broadcasting in Australia is a unique, not-for-profit media space committed to community 
participation, access and local information. The sector has kept abreast of technological advances, 
embracing the digital in the form of podcasts, online streaming and on-demand services, digital editing 
and production, as well as promotion, engagement and fundraising via social media platforms and 
websites. This presentation is concerned with the possible contradictions and complications digital logics 
have for the sector’s historically grassroots, politically progressive, social change agendas. At the heart of 
this short presentation is the question: is the logic of the digital compatible with democratic community 
communication for social change?  
 
This presentation will take a step back from the everyday experience of creating and distributing 
community media content to consider the logics, commodification, and consequences of an expanding 
digital engagement, production and distribution. The presentation will consider how digital platforms 
interplay with the logic of the market, together with the ever-expanding monetisation of communication. 
Additionally, it will reflect on the means of production and the shifting digital sands that increasingly 
place once publicly held communication methods under corporate control. Finally, it will reflect on the 
impact of the digital on the producer and the listener.  
 
Juliet Fox holds a Doctorate from the University of Melbourne, School of Culture and Communication, 
and works at 3CR Community Radio in Melbourne, Australia. She is an experienced media producer, 
trainer, researcher and mentor with over 25 years of engagement in community radio.  
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The rise and availability of Internet usage, the vast volume of global media content as well as the 
accessibility of mobile digital devices has created more individually curated media consumption across 
the world. It has also created an accepted reliance on large privately-owned online communication 
platforms even within non-commercial community and activist media spaces. Deep interrogation of the 
roles and impacts of individualised and over curated media consumption is needed to understand the 
extent to which neo-liberal digital logics replay capitalism’s exploitative features. In the age of the 
Internet, community media’s role as a longstanding citizen led sector is becoming more and more crucial.  
 
This presentation approaches these concerns from the perspective of the listener, and considers un-
curated, local radio that prioritises the media commons and cultural cohesion rather than enclosed, 
hyper-individualised, byte-sized content. How can we use community media to pull us out of our digital 
silos? How can community radio airwaves remain a constant site for unique, diverse and local content? 
How can we re-draw community media principles with our relationship with Information and 
Communication Technologies in mind? 
 
Areej Nur holds a Bachelor of Arts (Journalism Hons) from Monash University and volunteers at Triple R 
and 3CR Community Radio in Melbourne, Australia. She is an experienced media educator and co-
founder of podcast network, Broadwave.  
 
2:00 pm to 4:00 pm - Parallel Sessions (7 and 8) 
 
 
Session 7 (June 7, 2.00-4.00pm) 

 
Chair Session 7: Dr Mavis Essandoh: Metaphors of community radio 
 

Community radio stations are an emerging phenomenon on the Ghanaian media landscape. Prior to the 
setting up of these stations, local community members could not access the programs of the public radio 
station, Ghana Broadcasting Corporation, (GBC) and other commercial radio stations due to geographical 
distance, linguistic challenges and illiteracy on the part of these local community members. Over the last 
few years, community radio stations have sprung up in marginalized locations of the country. With the 
support of individuals, groups and NGOs, local communities have galvanized themselves into action to set 
up and supported these stations to air programs of relevance to them in their local languages.  The 
stations are often the only communication medium available to these poor, illiterate communities and 
have provided very important information on community, issues of governance which are of critical 
importance to them in fulfilling their development agendas.  Although the stations through the 
leadership of the Ghana Community Radio Network (GCRN) have made significant gains, they are still 
marginalized by the government and its regulatory agency, the National Communications Authority (NCA) 
with regards to financial support and the small number of operating licenses granted to the sector.  In 
spite of the financial and legislative constraints under which they operate, community radio stations are 
facilitating ‘community conversations’ and creating local public spheres for their local communities. They 
have also facilitated the development agendas of their local communities and through close collaboration 
with local community leaders and members conscientized them on the need to participate in the 
programs and activities of their local community radio stations. Based on the grave importance of the 
stations, the study through qualitative interviews, generated the views of stakeholders of local 
communities served by the stations on how they conceptualized community radio stations in the 
developmental agendas of the communities. Research participants included management members and 
volunteers of community radio stations, District Chief Executives (DCEs), local chiefs and audience 
members of the stations. The study analyzed the views of research participants on how they 
conceptualized community radio and encouraged them to use metaphors based on their nuanced 
understanding of this type of broadcasting. They all acknowledged the critical importance of their 
community radio stations to them as individuals and local communities. Thus, they conceptualized 
community radio differently and gave insightful metaphors to describe the critical importance of this 
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genre of broadcasting. In all, they related their community radio stations to metaphors such as ‘light’, a 
‘baby’, the ‘other side of a coin’, ‘'cock crow’, ‘local soup’, ‘local theatre’, a ‘bus’, and a ‘mirror’ that 
reflects the community back to itself. The study found that these metaphors suggest that community 
radio stations play several diverse roles in the lives of the communities they serve and are conceptualized 
variously to reflect the needs of the communities and how the stations were meeting those needs.  
 
  
Mavis Essandoh is a Senior Lecturer and Dean of the Faculty of Public Relations and Advertising at the 
Ghana Institute of Journalism (GIJ) in Ghana, West Africa. She holds a Bachelor of Arts Degree in 
Sociology, a Graduate Diploma and M.Phil. Degrees all from the University of Ghana. She also holds a PhD 
in Media and Communication from the Deakin University in Australia. She is an advocate of media for 
marginalized groups and has researched on community and citizens’ media in Ghana and attended 
conferences and workshop on the phenomenon.   
 

Aniruddha Jena: Politics of Identity in Community Media: An Ethnographic Study of Radio 
Swayamshakti in Nuapada, Odisha 
 
 
This study concerned here, intends to add a more comprehensive and nuanced understanding of, how 
community media in general and community radio in particular, transact with the idea of identity. Also, 
the role community radio plays in safeguarding local identity while countering majoritarian identities. 
The study takes Radio Swayamshakti as a case to examine the politics involved in addressing the issues and 
questions of identity through an ethnographic study. The broad objective supported by the research 
questions for this study are mentioned below: 

• To examine how Radio Swayamshakti is framing and representing local identity. 
o In what ways Radio Swayamshakti constructs, frames and represents local identity? 
o How do the content producers work towards establishing their own alternative frames of 

participation, political power and creativity? 
o In what ways Radio Swayamshakti counter global identities? 
o How Radio Swayamshakti addresses the questions of identity and in what ways? 

An ethnographic study helps in addressing the above-mentioned questions and objective and that will 
help in understanding the larger questions of identity and the politics related to it in particular reference 
to Radio Swayamshakti in Nuapada, Odisha 
 
Aniruddha Jena is a Doctoral Student at the Department of Communication, University of Hyderabad, 
Telangana, India. He is a Jawaharlal Nehru Memorial Fund (JNMF) Doctoral Scholar working in the broader 
area of politics of Identity & Culture in Community Media. He is also a Research Assistant for the UNESCO 
Chair on Community Media at University of Hyderabad.  
 
 
Ferdi F. Putra & Lamia Putri Damayanti: Powered by New Media: Experience of Community Media 
in Handling the 2018 Lombok Earthquake 
 
 
The increasing distribution of internet infrastructure in Indonesia, provides opportunities for community 
media to create new media. This has been done by two community media in Lombok, West Nusa 
Tenggara namely Speaker Kampung and Primadona FM, especially in handling Lombok Earthquake (July-
August 2018). This article portrays the experience of both community media and describes the argument 
why they chose Facebook to distribute information in disaster response situations, rather than other 
media. In addition, social media does not merely facilitate the process of handling disasters, this tool also 
has opened the opportunity for every citizen to empower themselves in the midst of disaster. By utilizing 
social media, citizens are no longer dependent on other parties to get the disaster information. Since 
they carry out victim data collection, damaged buildings and logistical needs of the survivors by 
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themselves. In this situation, citizens are no longer merely objects, but are the subject itself to post-
disaster rehabilitation and reconstruction. They help the authorities by supplying information about the 
actual conditions at the grassroots, so that the handling of the impact of the earthquake is expected to be 
faster and more efficient. 
 
 
Ferdhi F. Putra  is a community media activist. His research interests include community media studies, 
digital activism, and subcultural phenomenon. Now he is in charge of Community Information 
Management Unit in Combine Resource Institution.  
 
Lamia Putri Damayanti  is a media activist. Her research interests include community media studies, 
journalism, digital society, and multilayer social impacts arising from technological changes. She’s the 
part of the Community Information Management at Combine Resource Institution. 
 

Dr Julie Freeman: Hyperlocal media in Mallacoota: How politics impact community news coverage  
 
 
Hyperlocal media aid media plurality, provide spaces for local voices, and alleviate news gaps from 
declines in traditional outlets. However, the ways in which hyperlocal media contribute to communities 
are diverse. This paper explores the case study of Mallacoota, a small village situated on the south-
eastern corner of mainland Australia (population approximately 1,000). It draws from interviews and 
focus groups with residents and community media personal to examine the value attributed to the 
community newspaper and community news Facebook group. Like other towns, these media cover 
geographically-specific information overlooked by other outlets and contribute socio-cultural value to the 
community. However, the research also reveals how the local government’s development of a boat ramp 
created strong community divisions, which changed the face of local news. In response to the 
controversy, the newspaper altered its editorial practices to sacrifice all coverage of contentious topics to 
avoid further community dissonance. Residents subsequently established the Facebook news group to fill 
the void of local political information. However, the news posted does not abide by journalistic standards 
of impartiality and objectivity. This situation creates risks for hyperlocal news’ contribution to democratic 
processes as citizens lack adequate sources for local political information. This paper argues that tensions 
exist between the value of hyperlocal media for socio-cultural and democratic processes. Understandings 
of hyperlocal media must consider the broader contexts through which locally-produced news is 
constructed.  
 
Julie Freeman is Edward Wilson Research Fellow and Lecturer in Communication in the School of 
Communication & Creative Arts at Deakin University. Her research explores how rural and regional media 
ecologies and variabilities in internet connectivity impact digital inclusion and local democratic 
engagement.  
 

Session 8 (June 7, 2.00-4.00pm) 

Session 8 Chair: Subhransu Mohapatra: GlobalOriya.com: A Case Study in Sudden Failure of 
Community Media in India 
 
Internal migration within India increased significantly after the economic liberalization in 1991. The effect 
of liberalization really took effect on the ground in India around the year 2000 when the internal 
migration from the relatively poorer regions of north and east to the more prosperous regions of south 
and west saw a huge spike in numbers. GlobalOriya.com was an early initiative in community media for 
the internally displaced population of the eastern province of Orissa (now called Odisha) outside of the 
province. A bunch of young professionals settled in Bangalore, the technology capital of the country, had 
started the initiative in 2003. The media initiative leveraged the nascent reach of internet in India among 
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the well-educated Oriya migrant population and quickly spread among Oriya migrants in different metro 
cities of India as well as outside of India. The internet media initiative provided non-resident Oriyas news 
about their home province as well as news of their intimate communities in cities outside of Orissa 
depending on news sources from among the community citizens based in respective cities. This was a 
very successful initiative, which spread to have a dedicated and engaged readership of more than 8000 
members in little over 2 years. This was at a time when there was no social media and e-mail was the 
only electronic medium to connect. The readers were very vocal in their appreciation of being able to get 
very relevant news of their state since news of Orissa outside of the state was minimal. This was because 
Indian national news media never thought of Orissa as a good market to concentrate from a commercial 
standpoint. Additionally, the specific concerns of the community were never a priority in cities outside of 
Orissa where the migrants were based. GlobalOriya.com also highlighted successful personalities within 
the migrant Oriya community to inspire other community members. It had a dedicated section on Oriya 
literature with Oriya poems contributed by the migrant reader population. However, it died a sudden 
death in early 2006 when different factors from within the community combined to lead to its demise. It 
is an excellent case study of what can go wrong in an otherwise successful community media initiative. 
This paper details the journey of the initiative and the factors that led to its untimely death. The author 
hopes that the learnings from this experience will help other community media initiatives to make 
themselves much more robust against such sudden failures. 
 
 
Subhransu Mohapatra is a mechanical engineer based in Bangalore, India. He is originally from the Orissa 
province of India and among millions of Oriya people who had to migrate to richer metro cities of India 
outside of Orissa in search of a livelihood. He was the founder editor of GlobalOriya.com. 
 

Barbie Robinson & Richard Scherer: Living Arts Canberra – community media from the kitchen 
table 
 
Living Arts Canberra is a not for profit arts and community media enterprise founded in 2018 on our 
kitchen table. We aim to give a voice to artists, arts organisations, and community goodwill organisations, 
as well as giving young people the challenge of researching, writing and presenting radio segments. 
Canberra is a relatively young city, with about 50 per cent of our population aged under 30 and thus 
more likely to consume their audio content through online streaming -   a medium which avoids the high 
entry costs of conventional broadcasting but is easily accessed via mobile devices.  
We want everyone, but especially our younger generations, to have a positive experience of quality and 
relevant radio, while avoiding the pitfalls of publishing directly to social media.   
We cover visual and performing arts, films, books and community events, but we’re also producing 
programs ranging from education to Indian philosophy.  One of our flagship programs is Kids on the 
Radio, in which we work in primary schools as part of their media education curriculum. The students 
determine and create content which is of interest to them and their peers. We produce the final output 
and share it with the participants and their school community. 
Our presentation will share some of the stories from our first Kids on the Radio graduates, as well as 
exploring more broadly what Living Arts Canberra does and how we’ve gone about it. 
 
Barbie Robinson is co-principal of Living Arts Canberra. She is a photographer, writer, designer arts 
marketing consultant, event manager, and formerly a teacher and gallery manager. She presented arts 
programs on community radio in Canberra for 10 years. 
 
Richard Scherer has worked as a newspaper reporter and sub-editor, and in public affairs and website 
management for government, and not-for-profits. His community work has included roles with the 
Australian Journalists Association and as a producer and board chair at ArtSoundFM Canberra. 
 
 
Charitha Dissanayake: Tune the Radio: How citizen and community media enterprises can be 
enhanced and their capabilities improved through new technologies 
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In this paper, I suggest introducing new technology, especially social media for radio such as Facebook 
and Twitter, has widened the listenership for community broadcasters overcoming some technical 
barriers as well. Therefore, community broadcasters need to upgrade their skills and knowledge to 
produce different forms of audio content in a professional manner for listeners who consume radio in 
varied modes, as future radio is sharable. Furthermore, community broadcasters need to change their 
presentation from conventional radio format to visual radio which can add visuals such as videos, stills, 
graphics and camera feeds to audio content which will result in wider audience engagement and 
increased loyalty. Community broadcasting had limitations from the beginning in content development, 
industry guidelines and broadcasting technology, and community radio programs were produced to 
consume via AM/FM radio sets only. As the digital revolution continues, community broadcasting has 
become a catalyst for the development of media and digital literacy in hundreds of Australian 
communities through its focus on access and participation. As a part of this process, broadcasting is being 
transformed by digital convergence. A wide range of technology, people and management skills are now 
essential in today’s multi-platform media environment. Presently with the evolution of technology 
listeners access community radio programs via live streaming from relevant radio stations, mobile device 
apps (TuneIn), personal assistant apps (Google Home/ Amazon Alexa), and TV. The ability to access 
archived material via internet is another advantage for listeners, which was not available in conventional 
radio. Community broadcasters also produce Podcasts from their original lengthy programs focusing 
niche audiences. 
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Bridget Backhaus: The role of broadcaster listening in community radio knowledge sharing 
 

Community radio is supposedly a “voice for the voiceless”. As a confluence of both voice and listening, 
community radio should represent a space where listeners can exercise their voice and, most 
importantly, have their voices heard. Listening however represents an underexplored aspect of 
community radio research. While community radio plays an important role in community knowledge 
sharing, the role of listening in these processes is less understood. This research explores the role of 
community radio broadcasters in supporting community knowledge sharing through listening. Listening is 
understood as more than the physical act of hearing, also an ethical commitment to reciprocal dialogue. 
Drawing on ethnographic work conducted at two stations in South India, this paper explores how 
community radio broadcasters listen to their audiences and the implications of this listening for 
community knowledge sharing. A key finding of this research is that audience members most appreciate 
programming and activities that are based on close listening to their needs and interests and deeply 
embedded within the contextual environment of their community. The broader implications of these 
findings offer insight into how stations might enhance their enterprise through programming and 
activities that serve to deeply embed community radio within the local media landscape.  
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